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“We have saved hundreds of millions of dollars over the last decade just in operational efficiency. We have a new focus on green operations and the supply chain … we believe that there is even room for more and that adding an awareness of the environmental impact up and down the supply chain will help drive new efficiencies and new awareness and help lower the carbon admissions of a number of our clients and partners.”

Sharon Nunes

Vice President of Technology, IBM

“It starts, really, with us and what we are doing with our own trucks and our own stores. …We are looking at things, recognizing that it’s good for business, but also good for the environment ... Our customers are depending on us to make strides in all of these areas.”

Ed Crenshaw

President and CEO, Publix Supermarkets

“There is tremendous opportunity for growth in solving efficiency problems.  There is some investment required but it’s an opportunity cost that you look at in driving a whole new agenda forward that will generate new revenue. …I think that an environmental challenge is an environmental opportunity and it’s an opportunity for the business community.”  

Tracy Wolstencroft

Goldman Sachs Prizes for International Education

“Green is green, meaning that what is good for the environment is good for business and what is good for business is good for the environment.… founded on four basic principals, or commitments.  First, to grow our revenues … to $20 billion by the year 2012.  Most people think of wind turbines or solar power and the kinds of products that are energy efficient – but it extends across every one of our businesses.  The second commitment we made was to double our research and development dollars.  We will spend $1.5 billion annually on green products and technology.  The third is to lower our own greenhouse gases and lead by example. And finally our fourth commitment is to keep the public informed.”

Lorraine Bolsinger

Vice President, Services Product Management, General Electric

“We have set out with three very ambitious goals.  We want to be 100 percent supplied by renewable energy.  We want to create zero waste. And we have made a lot of efforts towards selling more sustainable products and packaging.”  

Doug McMillon

President and CEO, Sam’s Club (Wal-Mart)

